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Client	
  Brief	
  
	
  
The	
  Client	
  in	
  this	
  brief	
  is	
  Untitled	
  Practice,	
  a	
  small	
  architectural	
  practice	
  headed	
  
by	
  Fenella	
  Griffin	
  and	
  Murray	
  Smith.	
  The	
  practice	
  was	
  formed	
  in	
  2009	
  with	
  a	
  
vision	
  to	
  bring	
  land,	
  buildings	
  and	
  people	
  together,	
  where	
  the	
  two	
  explore	
  the	
  
territories	
  between	
  their	
  specialist	
  disciplines.	
  
The	
  company	
  currently	
  has	
  a	
  holding	
  page	
  that	
  provides	
  visitors	
  to	
  their	
  URL	
  
information	
  as	
  how	
  to	
  contact	
  them,	
  through	
  email	
  and	
  postal	
  address.	
  This	
  page	
  
has	
  been	
  created	
  using	
  Microsoft	
  word	
  and	
  exported	
  out	
  as	
  a	
  web	
  page.	
  The	
  page	
  
also	
  includes	
  the	
  company’s	
  logo,	
  which	
  was	
  designed	
  for	
  them	
  by	
  a	
  professional	
  
friend	
  of	
  the	
  pair.	
  The	
  fonts	
  that	
  were	
  used	
  on	
  the	
  original	
  holding	
  page	
  were	
  
created	
  for	
  the	
  company,	
  however	
  this	
  has	
  been	
  noticed	
  that	
  on	
  some	
  web	
  
browsers/computers	
  these	
  font	
  styles	
  have	
  not	
  been	
  displayed.	
  	
  
The	
  client	
  is	
  looking	
  for	
  a	
  new	
  web	
  site	
  that	
  will	
  enable	
  them	
  to	
  promote	
  them	
  
selves	
  more	
  effectively,	
  they	
  have	
  provided	
  a	
  suggested	
  but	
  not	
  specific	
  structure	
  
to	
  a	
  menu	
  system	
  that	
  offers	
  multiple	
  options	
  to	
  a	
  visiting	
  user.	
  
The	
  client	
  has	
  offered	
  design	
  freedom	
  to	
  the	
  web	
  developers	
  on	
  this	
  project	
  to	
  
enable	
  a	
  wide	
  range	
  of	
  suggestions	
  and	
  recommendations	
  for	
  their	
  sites,	
  and	
  
within	
  this	
  report	
  you	
  will	
  find	
  my	
  proposals.	
  



Footer	
  
colour:#c4c5c3	
  

	
  

	
  
	
  
	
  

	
  
	
  
The	
  above	
  figure	
  is	
  the	
  proposal	
  for	
  the	
  Untitled	
  Practice	
  website.	
  This	
  page	
  was	
  
designed	
  around	
  the	
  crispness	
  and	
  the	
  simplicity	
  of	
  the	
  Untitled	
  Practice	
  logo.	
  	
  
Upon	
  reviewing	
  the	
  presentation	
  that	
  was	
  provided	
  by	
  the	
  client	
  I	
  found	
  that	
  its	
  
logical	
  structure	
  was	
  some	
  thing	
  that	
  I	
  would	
  like	
  to	
  replicate	
  in	
  the	
  site	
  itself.	
  	
  
	
  
The	
  company	
  logo’s	
  position	
  is	
  paramount,	
  the	
  continuity	
  of	
  the	
  corporate	
  brand	
  
I	
  feel	
  is	
  important	
  on	
  this	
  site	
  as	
  it	
  would	
  lead	
  through	
  to	
  the	
  presentation	
  of	
  
their	
  own	
  clients	
  work	
  on	
  the	
  company’s	
  paper	
  media.	
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During	
  the	
  presentation	
  the	
  partners	
  at	
  Untitled	
  Practice	
  expressed	
  that	
  they	
  
often	
  work	
  with	
  architects	
  on	
  a	
  freelance	
  and	
  that	
  usually	
  these	
  connections	
  are	
  
made	
  in	
  passing	
  and	
  at	
  events,	
  the	
  ability	
  to	
  accept	
  interest	
  from	
  other	
  
professionals	
  or	
  institutions	
  to	
  work	
  in	
  collaborations.	
  



	
  
This	
  is	
  the	
  purposed	
  layout	
  of	
  the	
  projects	
  page,	
  the	
  images	
  are	
  identical	
  to	
  those	
  
on	
  the	
  index	
  page,	
  and	
  this	
  is	
  to	
  allow	
  the	
  visitor	
  to	
  intelligibly	
  know	
  that	
  these	
  
are	
  linked.	
  
As	
  previously	
  mentioned,	
  the	
  column	
  linked	
  to	
  the	
  company’s	
  news	
  feed,	
  which	
  
could	
  be	
  linked	
  to	
  a	
  Twitter	
  API	
  account.	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  



	
  
	
  
	
  
	
  
	
  

	
  
This	
  is	
  the	
  proposed	
  structure	
  for	
  the	
  holding	
  pages	
  for	
  the	
  projects	
  that	
  have	
  
been	
  built,	
  this	
  style	
  will	
  also	
  be	
  adopted	
  in	
  the	
  planning	
  holding	
  pages	
  and	
  also	
  
those	
  community	
  projects.	
  This	
  page	
  will	
  display	
  clickable	
  links	
  to	
  the	
  specific	
  
pages	
  that	
  contain	
  more	
  detail	
  relating	
  to	
  the	
  projects	
  including	
  images.	
  	
  
	
  



This	
  screen	
  is	
  related	
  to	
  the	
  layout	
  of	
  the	
  individual	
  pages	
  showing	
  projects,	
  
builds	
  and	
  community	
  work.	
  The	
  page	
  is	
  laid	
  out	
  in	
  a	
  style	
  similar	
  to	
  that	
  of	
  the	
  
projects	
  PDF	
  provided	
  to	
  us	
  by	
  the	
  client,	
  as	
  mentioned	
  previously	
  I	
  am	
  looking	
  
to	
  keep	
  so	
  aspect	
  of	
  consistence	
  from	
  the	
  paper	
  side	
  of	
  the	
  company	
  through	
  in	
  
to	
  the	
  website.	
  



	
  
This	
  is	
  the	
  about	
  us	
  page	
  this	
  will	
  be	
  structured	
  to	
  have	
  links	
  to	
  those	
  at	
  Untitled	
  
Practice,	
  this	
  is	
  similar	
  to	
  a	
  CV	
  page,	
  illustrating	
  the	
  work	
  and	
  projects	
  those	
  staff	
  
members	
  have	
  work	
  on.	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  



Site	
  Structure	
  
In	
  order	
  to	
  make	
  the	
  site	
  appear	
  in	
  the	
  top	
  listed	
  pages	
  of	
  search	
  engines	
  it	
  is	
  
imperative	
  that	
  Untitled	
  Practice	
  continue	
  to	
  update	
  their	
  site	
  content	
  after	
  the	
  
final	
  version	
  has	
  been	
  uploaded	
  on	
  to	
  there	
  chosen	
  host.	
  Search	
  engines	
  work	
  on	
  
a	
  number	
  of	
  criteria	
  in	
  order	
  to	
  rank	
  sites,	
  one	
  such	
  criteria	
  that	
  is	
  used	
  is	
  the	
  
frequency	
  of	
  amendments	
  made	
  to	
  the	
  site	
  content,	
  if	
  the	
  site	
  not	
  updated	
  this	
  
can	
  lead	
  to	
  a	
  negative	
  scoring	
  for	
  the	
  site	
  and	
  can	
  result	
  in	
  its	
  demotion	
  down	
  the	
  
results	
  pages.	
  
It	
  is	
  suggested	
  that	
  a	
  CMS	
  (content	
  Management	
  System)	
  be	
  used	
  for	
  Untitled	
  
Practice	
  as	
  this	
  system	
  would	
  not	
  require	
  any	
  advanced	
  knowledge	
  of	
  server	
  or	
  
client	
  side	
  scripting	
  languages	
  or	
  html	
  markup.	
  The	
  users	
  will	
  be	
  able	
  to	
  use	
  a	
  
console	
  through	
  the	
  management	
  software,	
  where	
  they	
  can	
  update,	
  amend	
  and	
  
create	
  new	
  content	
  for	
  publication	
  on	
  to	
  the	
  site.	
  The	
  recommended	
  CMS	
  would	
  
be	
  Wordpress,	
  due	
  to	
  its	
  simplicity	
  and	
  user-­‐friendly	
  properties.	
  	
  

	
  
Chosen	
  Keywords	
  
At	
  Untitled	
  Practice	
  it	
  is	
  clear	
  that	
  they	
  have	
  a	
  clear	
  view	
  point	
  in	
  the	
  integration	
  
of	
  environment	
  in	
  there	
  designs,	
  it	
  is	
  these	
  sort	
  of	
  unique	
  points	
  that	
  will	
  be	
  
selected	
  in	
  the	
  key	
  word	
  selections	
  associated	
  to	
  the	
  practice.	
  The	
  client	
  is	
  to	
  
provide	
  the	
  developers	
  with	
  5	
  words	
  that	
  would	
  best	
  describe	
  the	
  company.	
  

	
  
Stakeholders	
  
The	
  stakeholders	
  that	
  this	
  site	
  is	
  intended	
  for	
  are,	
  community,	
  collaborators,	
  
potential	
  clients	
  and	
  international	
  markets.	
  The	
  design	
  and	
  structure	
  of	
  this	
  site	
  
is	
  not	
  only	
  based	
  around	
  the	
  corporate	
  style	
  of	
  the	
  client	
  but	
  also	
  to	
  those	
  
stakeholders	
  mentioned	
  previously.	
  Untitled	
  Practice	
  is	
  a	
  small	
  company	
  with	
  
large	
  aspirations	
  and	
  would	
  like	
  to	
  work	
  closely	
  on	
  new	
  community	
  projects	
  to	
  
large	
  scale	
  projects	
  with	
  collaborators	
  and	
  professionals,	
  the	
  proposal	
  above	
  
lends	
  itself	
  to	
  all	
  of	
  these	
  areas	
  whilst	
  still	
  allowing	
  a	
  fresh	
  look	
  and	
  style	
  to	
  
reverberate	
  through	
  the	
  site.	
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International	
  adaptability	
  
The	
  client	
  is	
  interest	
  in	
  the	
  links	
  to	
  foreign	
  and	
  emerging	
  markets	
  and	
  is	
  keen	
  to	
  
enhance	
  the	
  sites	
  capabilities	
  to	
  enable	
  these	
  visitors	
  to	
  select	
  an	
  alternative	
  
language	
  to	
  capture	
  potential	
  trade.	
  To	
  achieve	
  this	
  it	
  is	
  suggested	
  to	
  the	
  client	
  
that	
  the	
  inclusion	
  of	
  analytics	
  tracking	
  code	
  to	
  the	
  pages	
  of	
  the	
  English	
  version	
  to	
  
monitor	
  the	
  traffic	
  sources	
  of	
  visitors	
  to	
  the	
  site	
  to	
  assess	
  the	
  feasibility	
  and	
  
suitablility	
  of	
  an	
  additional	
  version	
  of	
  the	
  site.	
  	
  
	
  
Font	
  selection	
  	
  
The	
  client	
  has	
  previously	
  used	
  a	
  number	
  of	
  fonts	
  in	
  the	
  creation	
  of	
  their	
  holding	
  
page	
  that	
  is	
  currently	
  available,	
  as	
  mentioned	
  earlier	
  the	
  client	
  indicated	
  that	
  in	
  
some	
  instances	
  the	
  fonts	
  that	
  they	
  had	
  purchase	
  would	
  not	
  render	
  on	
  some	
  
computers	
  and	
  web	
  browsers,	
  this	
  is	
  due	
  to	
  the	
  font	
  residing	
  on	
  the	
  local	
  
machine	
  and	
  if	
  the	
  font	
  is	
  not	
  present	
  then	
  the	
  visitor	
  to	
  the	
  site	
  will	
  be	
  displayed	
  
a	
  default	
  alternative,	
  thus	
  giving	
  a	
  different	
  impression	
  of	
  the	
  site	
  than	
  that	
  
intended.	
  The	
  fonts	
  that	
  the	
  client	
  has	
  been	
  used	
  are	
  Pintor,	
  Oritor	
  and	
  Dim	
  Pro,	
  
it	
  is	
  suggested	
  that	
  the	
  use	
  of	
  a	
  similar	
  but	
  readily	
  available	
  alternative	
  font	
  be	
  
used	
  on	
  the	
  site	
  as	
  to	
  not	
  fall	
  in	
  to	
  this	
  situation.	
  	
  
The	
  font	
  suggested	
  for	
  use	
  in	
  this	
  site	
  is	
  the	
  Myriad	
  Pro	
  font.	
  
	
  
Social	
  Media	
  
	
  
Twitter	
  
I	
  have	
  suggested	
  that	
  the	
  company	
  use	
  a	
  column	
  section	
  on	
  the	
  site	
  that	
  is	
  
specific	
  news,	
  this	
  would	
  be	
  suggested	
  that	
  this	
  is	
  a	
  Twitter	
  API	
  that	
  will	
  give	
  a	
  
live	
  feed	
  to	
  a	
  blog.	
  This	
  live	
  feed	
  will	
  enable	
  the	
  company	
  to	
  demonstrate	
  that	
  
they	
  are	
  embracing	
  technologies	
  that	
  are	
  fast	
  becoming	
  common	
  practice	
  in	
  the	
  
corporate	
  image.	
  	
  
The	
  benefit	
  of	
  using	
  and	
  signing	
  up	
  to	
  Twitter	
  enables	
  the	
  company	
  to	
  network	
  
amongst	
  architectural	
  professionals	
  and	
  communities.	
  This	
  is	
  an	
  area	
  from	
  the	
  
presentation	
  that	
  was	
  very	
  prominent,	
  the	
  company’s	
  keenness	
  to	
  incorporate	
  
the	
  community	
  and	
  references	
  were	
  made	
  to	
  the	
  Tottenham	
  Riots	
  of	
  summer	
  
2010.	
  This	
  live	
  feed	
  would	
  enable	
  the	
  company	
  to	
  make	
  a	
  statement	
  in	
  seconds	
  
from	
  any	
  device	
  that	
  has	
  Internet	
  access.	
  
	
  
Facebook	
  
At	
  Present	
  Untitled	
  Practice	
  do	
  not	
  have	
  a	
  Facebook	
  business	
  account,	
  I	
  heavily	
  
recommend	
  that	
  the	
  client	
  signs	
  up	
  to	
  this	
  social	
  media	
  as	
  part	
  of	
  its	
  business	
  
model	
  as	
  the	
  potential	
  market	
  exposure	
  for	
  the	
  company	
  would	
  be	
  on	
  an	
  
extremely	
  large	
  proportion.	
  Some	
  large	
  corporation’s	
  now	
  no	
  longer	
  indicate	
  to	
  
potential	
  clients	
  about	
  their	
  websites	
  as	
  primary	
  promotional	
  tools	
  but	
  instead	
  
suggest	
  that	
  the	
  visitor	
  “Find	
  them	
  on	
  Facebook”.	
  	
  
	
  
Linked-­‐in	
  



It	
  is	
  understood	
  that	
  the	
  client	
  has	
  an	
  account	
  for	
  this	
  social	
  media	
  currently	
  and	
  
that	
  they	
  continue	
  to	
  use	
  this	
  in	
  addition	
  to	
  other	
  social	
  media.	
  
	
  
	
  
	
  


